
Exhibit 2 

Target Company Profiles 

1. BloK Co.

Blok Co. was established by blockchain enthusiasts from IIT-D in 2019 and has an in-house algorithm which primarily focuses on supply chain traceability through blockchain. This algorithm was built to track the source of fiber from forest to garment's last stage. It employs more than ~30 employees and generated INR 47.1 million revenue in the FY 2022 growing at the rate of ~110% YoY. They have recently finalized their round C funding to expand further into developing their proprietary machine learning technology for vernacular linguistic processing and capture local suppliers in India. 

Corp Location 
Hyderabad, India 

Products & Services 
The firm operates on a subscription model which provides access to its in-house portal. The portal allows for a simple, one-click, mobile based solution for clients to make responsible purchase decisions based on supplier databases (across the value chain) which is optimized as per personalized needs and price sensitivity points. 

Revenue Recognition 
Blok Co. derives 40% of its revenue from the subscription model. Majority of Blok Co. revenue is generated through suppliers and retailers who want to get listed on their platform. 
Blok Co. currently serves more than 1,00,000 customers. Blok Co. projects a customer growth rate of 46% and existing customer retention rate of 75%. 

Technology 
Blok Co. uses artificial intelligence (AI) for customer assistance chatbots, Blockchain technology for supply chain traceability from raw materials to fabric manufacture to garment assembly to distribution and sales and finally customer sales, automatic redirection to internal websites dedicated for Animal and/or plant based Production for raw materials.  
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2. [bookmark: _heading=h.2a009mokfzyd]ThirdDegree 

ThirdDegree was established in 2017 offering unique 3D solutions to the fashion Industry using technology. Its primary goal is to change fashion industry’s ‘make-wear-waste’ philosophy to ‘innovate-wear-recycle’ pattern through technology and using clo3D software. Their CEO, who has been in the fashion industry for more than a decade, has a unique vision: 
“To create a digital process that can show you how an actual garment would look without making it and serve as a platform where fashion enthusiasts can collaborate with customers to create sustainable branding”
It employs more than 1,500 employees and generated INR 1.07 billion revenue in FY 2022. 

Corp Location 
Bengaluru, India 

Products & Services 
ThirdDegree’s solid in-house expertise in machine learning and development successfully hosted the first ever all-digital 3D fashion show which was virtually attended by more than 1 billion customers, retailers, and fashion enthusiasts within India and abroad. 
ThirdDegree also targets urban customers by providing services such as Virtual Dressing using their in-house mobile based 3D body scanning which empowers consumers to immediately determine how clothes will fit them. 

Revenue Recognition 
ThirdDegree derives 70% of its revenue from providing personalized digital solutions to their clients including digital sampling and designing. Further, ~30% commission of direct purchases made by business and retail customers on their website and mobile application. 
ThirdDegree serves more than 10,000 businesses and 10,00,000 individual customers. Approximately, 40% of their business customers have business operations in Tier 1 and 2 cities. ThirdDegree projects a customer growth rate of 40% and existing customer retention rate of 90%. 

Technology 
ThirdDegree uses digital, cloud and AI for providing unique and sustainable solutions. Over the next five years their goal is to expand further in immersive technologies like Augmented reality (AR), Virtual reality (VR), and Mixed reality (MR), virtual dressing experiences and virtual shopping.





















3. Daisy Co.

Daisy Co. was established in 2012 and provides multi-level digital solutions to its clients in India and abroad. It has inhouse built patented technology “Daisy” that offers “Catwalk experience” through the website and application to customers to see what apparel might look like in real life and helps installing 3D body scanning booths in flagship stores of their clients across the globe. This helps clients in upgrading their offline stores and offers a one-stop solution to all customers. It employs more than ~4000 employees and generated INR 3.09 billion revenue in FY 2022. 

Corp Location 
Gurugram, India 

Products & Services 
Daisy Co. offers personalized experiences and products using its state-of-the-art technology “Daisy” which started as an AI chatbot to optimize the entire customer support and sales process with pre-written resolutions to common problems. The bot also provided useful messaging metrics — like which automated responses were the most effective. With meaningful metrics for optimization, and the bot handling the bulk of high-volume service demands, it took the average response time down to three minutes saving millions of dollars for their clients. ”Daisy” now is capable of processing multiple applications under the umbrella of artificial intelligence (AI) and machine learning with their latest integrated model which uses computer vision to forecast the next purchase of the user. 

Revenue Recognition 
40% of Daisy Co. revenue is generated through upgrading flagship stores of their clients based on the lease model for digital booths, “Daisy'' virtual assistant set-up near trial rooms to give “Shopping with friends'' and “Catwalk” experience. Another 30% of revenue is generated from strategic partnerships with corporates who leverage “Daisy” for chatbots and “Body-scanning” on their websites. Further, ~27% of revenue is generated from add-on services such as training store staff in areas of marketing and branding. Remaining revenue is generated through traffic on their own application for using “Virtual wardrobe” which is still in its developing stage. 
The company currently serves more than 30,000 businesses. 60% of Daisy Co. customers have business operations in Tier 1 cities. Daisy Co. projects a customer growth rate of 50% and existing customer retention rate of 80%. 

Technology 
Daisy Co. uses artificial intelligence (AI) with powerful pattern recognition and predictive analysis, Data analytics, 3D modeling and world-class IT infrastructure to support client’s offline stores. Daisy Co. aims to create self-coding software capable of fixing errors and bugs in the next 5 years. 


















4. RoboX

RoboX was established in 2015 and operates as a drone delivery company that aims to connect the world through the skies. They are pioneers in same-day delivery and effective in replacing a costly and cumbersome logistics network. Over the years the company has developed strategic partnerships with multiple fashion brands to solve the issue for customers encountering long queues. Artificial Intelligence Robots will fetch the products from the back of the automated retail stores and fasten the in-store collecting process. Purchasers who have placed the orders online can enter or scan code at the collection point in store retail. Then, AI Robot searches for the requested order and takes it to the drop-box where consumers can collect it. RoboX came to the spotlight by hosting “Drones dressed as models” in the Saudi and Paris fashion show in 2019 and since then its revenue has been growing ~115% YoY. It employs more than ~400 employees and generated INR 1.06 billion revenue in FY 2022.  

Corp Location 
Mumbai, India 

Products & Services 
At their core, we’re a Drone-As-A-Software aggregator that designs impeccable drones for a myriad of human and industrial needs. They provide low-cost Drone-based solutions, as well as related software and analytical tools, to help businesses boost productivity and cut expenses.

Revenue Recognition 
56% of RoboX revenue is generated through Drone delivery services currently operating in both B2B and B2C channels and remaining from in-store operations at client locations. Further, ~7% of revenue is generated from add-on services such as technical training for all store managers and staff. 
The company currently serves more than 18,000 businesses. 80% of RoboX customers have business operations in Tier 1 cities. RoboX projects a customer growth rate of 70% post pandemic (Customer Growth rate during pandemic sky-rocketed to 200% YoY) and existing customer retention rate of 90%. 

Technology 
RoboX takes advantage of their in-house developed patented technology to develop and service drones. They also can manufacture customized drones based on the orders received from their application and website. Over the next 5 years the company is aiming for development in Augmented and Virtual reality to make their website more user-friendly and efficient.  


